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Lessons	  From	  The	  Legends:	  
Asia:	  How	  Legendary	  Asian	  Brands	  
Create	  Memorable	  Experiences	  

	  	  	  Dive	  deep	  into	  winning	  strategies	  from	  renowned	  Asian	  brands	  such	  as	  Samsung,	  
Singapore	  Airlines,	  Hello	  Ki<y	  etc	  and	  learn	  strategies	  they’ve	  used	  to	  impact	  their	  brand	  
growth.	  Discover	  their	  unique	  challenges	  and	  soluAons	  and	  apply	  these	  experiences	  to	  
your	  own	  brands	  and	  businesses	  to	  help	  you	  as	  business	  lessons	  that	  you	  can	  use.	  
	  	  
Synopsis	  
Asian	  markets	  are	  set	  to	  become	  the	  5th	  largest	  economy	  by	  2020.	  With	  a	  populaAon	  of	  
over	  635	  million	  and	  a	  collecAve	  GDP	  of	  over	  2.5	  trillion	  dollars,	  Asian	  markets	  are	  
bursAng	  with	  potenAal.	  Immerse	  yourself	  in	  the	  crazy	  rich	  world	  of	  Asian	  brands	  and	  
analyse	  crucial,	  game-‐changing	  branding	  principles	  that	  will	  reshape	  and	  strengthen	  your	  
business	  to	  greater	  heights.	  
	  	  
Key	  learning	  outcomes	  
•  Learn	  what	  differenAates	  Asian	  brands	  and	  uAlise	  this	  knowledge	  to	  greatly	  impact	  

differenAaAon	  in	  the	  market.	  
•  IdenAfy	  how	  Asian	  brands	  overcome	  challenges	  -‐	  and	  then	  learn	  to	  anAcipate	  similar	  

challenges	  in	  your	  businesses	  so	  you	  can	  overcome	  them.	  	  
•  Delve	  into	  the	  world	  of	  building	  brand	  equity	  from	  a	  unique	  Asian	  perspecAve.	  
•  Adopt	  our	  principles	  and	  industry-‐proven	  strategies	  as	  you	  learn	  how	  to	  create	  

unique	  leadership	  brands	  in	  the	  Asian	  market.	  
•  Synergise	  with	  your	  team	  and	  forge	  your	  own	  brand	  strategies	  learnt	  from	  these	  key	  

lessons.	  
	  	  
Who’s	  it	  for	  
•  MarkeAng	  and	  brand	  execuAves	  
•  Entrepreneurs	  
•  Management	  execuAves	  and	  leaders	  
•  Business	  owners	  
•  OrganisaAons	  interested	  in	  understanding	  Asia	  brand	  strategies	  
	  
Program	  Format:	  Keynote	  
	  
	  



Lessons	  From	  The	  Legends:	  
Global:	  How	  Legendary	  Brands	  
Create	  Memorable	  Experiences	  

	  	  	  Learn	  straight	  from	  the	  legends	  who	  did	  it	  themselves	  -‐	  there	  is	  no	  be<er	  way	  to	  learn	  
than	  from	  the	  ones	  who	  got	  it	  right.	  Dive	  deep	  into	  their	  winning	  strategies	  from	  all	  over	  
the	   world	   and	   learn	   how	   they	   impacted	   their	   brand	   growth	   with	   industry-‐proven	  
strategies.	  
	  	  
Synopsis	  
What	  made	  brands	  like	  Apple	  and	  Google	  legendary,	  and	  can	  we	  adopt	  their	  strategies	  to	  
become	   just	   as	   successful	   in	   today’s	  market?	   This	   keynote	  will	   expose	   you	   to	  winning	  
brand	   principles	   and	   industry-‐proven	   strategies	   that	   led	   famous	   brands	   to	   modern	  
success	  so	  you	  can	  use	   it	   too.	  Become	   inspired	  by	  their	  brand	  designs	  and	  experiences	  
and	  take	  what’s	  applicable	  to	  use	  for	  your	  own	  brand.	  Benchmark	  your	  brand	  with	  these	  
legends	  and	  learn	  where	  you	  fall	  short	  -‐	  so	  you	  can	  strengthen	  your	  brand	  strategy	  and	  
drive	  greater	  customer	  brand	  engagement.	  
	  	  
Key	  learning	  outcomes	  
•  Learn	  how	  to	  benchmark	  your	  brand	  by	  comparing	  it	  against	  legendary	  brands.	  
•  Discover	   powerful	   principles	   that	   catapulted	   legendary	   brands	   to	   where	   they	   are	  

today	  and	  use	  the	  applicable	  ones	  on	  your	  own	  brand	  growth	  journey.	  
•  UAlise	   newly-‐a<ained	   brand	   knowledge	   to	   rethink	   and	   redefine	   your	   brand	  

experience	  in	  order	  to	  engage	  your	  customers	  be<er.	  
•  With	  significant	  branding	  principles	  and	  strategies,	   learn	  how	  to	  create	  and	  protect	  

your	  unique	  compeAAve	  advantage	  gained	  through	  a	  niche	  brand	  experience.	  
•  Learn	   directly	   from	   the	   stories	   of	   legendary	   brands	   and	   adopt	   effecAve,	   impacZul	  

brand	  frameworks	  to	  re-‐energise	  your	  brand	  for	  a	  new	  age.	  	  
	  	  
Who’s	  it	  for	  
•  MarkeAng	  and	  brand	  execuAves	  
•  Entrepreneurs	  
•  Management	  execuAves	  and	  leaders	  
•  Business	  owners	  
•  Customer	  Facing	  execuAves	  	  
	  
Program	  Format:	  Keynote	  
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